


About Netezza

With the invention of data warehouse 

appliances, Netezza revolution-

ized and simplifi ed analytics for 

companies drowning in data and 

struggling to fi nd the processing 

speed and power to analyze and 

understand what it all meant.

Today, Netezza is the data 

warehouse appliance leader, 

combining storage, process-

ing, database and analytics 

into a single system that 

delivers 10-100x the per-

formance, at half the cost 

and one-third the power of 

other approaches. � ink 

of it as a Ferrari, with the 

price and effi  ciency of an 

economy car.

With hundreds of custom-

ers including Amazon.

com, Nationwide, Neiman 

Marcus, Orange UK,  

Virgin Media and more, 

and offi  ces worldwide, 

Netezza (NYSE Arca: NZ) 

is a proven solution to the 

rising costs and complex-

ity of data warehousing 

and analytics. Our impres-

sive ecosystem of global 

partners, including Fuzzy 

Logix, is an expansive list and 

means our customers can rest 

assured that Netezza will live 

comfortably within any existing 

infrastructure they have in place.

CONTACT:  MICHAEL UPCHURCH | PHONE:  704.307.4356 | EMAIL:  MICHAEL.UPCHURCH@FUZZYL.COM | WEB:  WWW.FUZZYL.COM

INTERNET MARKETING 
OPTIMIZATION

We leverage a number of models including 

multi-dimensional segmentation, prediction, 

price elasticity and portfolio optimization to 

improve your return on Internet marketing.  

� e results are presented in a web-based tool tai-

lored to the needs of marketing decision makers.  

� ese solutions have historically reduced the cost 

of Internet driven sales by more than 25% while in-

creasing sales by more than 10%.

In addition to optimizing the cost of marketing for 

sales that occur directly on the Internet, we have the 

ability to make the leap from internet marketing cam-

paigns to the phone calls they produce, so you can mea-

sure the ability of Internet marketing to drive call volume 

and associated sales. � is capability combines an entirely 

new level of web analytics capability with the operational 

side of your business in a way that brings new levels of ef-

fi ciencies to your customer acquisition endeavors.

BEHAVIORAL SEGMENTATION

We employ pattern recognition and multi-dimensional 

techniques to derive groups based on actual behavior 

as opposed to traditional grouping that is clouded with 

analyst bias.  � e results are presented in an easy to un-

derstand web-based tool designed specifi cally for each 

application. We have successfully leveraged these mod-

els in many areas including:  marketing, salesperson 

eff ectiveness, inventory movement, and retail cus-

tomer analysis to name a few.

One of the most powerful benefi ts to this level of 

segmentation is in the ability to identify those at 

the edge of a segment.  � is allows you to target 

candidates who have the potential of moving 

to a more desirable segment or who are at risk 

of migrating to a less desirable segment. � is 

represents a new level of usefulness for this 

kind of analysis and produces truly action-

able business intelligence.

INVENTORY OPTIMIZATION

We’ve developed a self-learning, automated inventory 

management solution using behavioral segmentation 

and predictive models.  � is solution provides for the 

grouping of items with like behavior into categories, and 

then allows you to make eff ective management rules 

about each category.

Once the rules are established, we apply them to each group 

and then generate order quantity information.  To ensure 

success, our systems constantly back test the rules so that 

you have the minimum inventory and working capital allo-

cation necessary to satisfy your customer’s requirements.  

As the movement of items changes over time, the items 

will be automatically moved into the correct category and 

the rule in the item’s new category will take over.  � is cre-

ates a dynamic, real-time, self-learning inventory system.  

Our inventory solutions generally reduce the amount of 

capital allocated to inventory by more than 15% in well 

run inventory environments.

THE WORLD’S FIRST QUANTITATIVELY 

DRIVEN COMPANIES

Many books have been published about leveraging data 

including “Super Crunchers” and “Competing on Analyt-

ics.”  We believe that together Netezza and Fuzzy Logix 

can exceed what these publications advocate by creating 

the world’s fi rst Quantitatively Driven Companies ™.  

In essence, we’ll provide solutions that drive higher 

sales, support better planning and optimize operations 

by leveraging math and artifi cial intelligence on the 

Netezza platform.  

THE RESULTS YOU NEED, DELIVERED 

TO YOUR DESKTOP

 � e bottom line is that by running powerful analytics 

on the Netezza platform and delivering the results to the 

desktops of decision makers, you’ll get rapid results and 

improved decision making which creates competitive ad-

vantage and positive fi nancial benefi ts.


